


The next 40min...

1. Our environment has changed. Did the publishers realize?
2. New Online Advertising ideas worthwhile looking into?
3. Conclusions.
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How Important is Internet Advertising for

Traditional Media Owners?

Brazilian Ad Spending in 2009 (% per media)

Print TV Radio Cinema Outdoor Internet Others
- Magazines

22,49% 14,08% 7,69%  60,92% 4,43% 0,37% 2,96% 4,27% 5,29%

No reason for change?
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In 2014 Newspaper and Online will be equal!

Global Advertising Spending and Market Share
Internet and Newspapers, 2003-2012

[ Internet: Wired and Mobile Advertising Spending m Newspaper Advertising Spending
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(data from US)

Paid Media Mix

Medium 2006 2007 2008 2009
Television 91% 87% 65% 65%
Print 1% 2% 4% 3%
Online (90% display, 10% search) 5% 8% 28% 27%
QOutdoor 1% 3% 3% 5%
Cinema 2% - - -

100% 100% 100% 100%
Media spendng growth \s. YAG -14% -13.3% -14.4%
Agency fee growth vs. YAG 15.9% 10.7% 5.8%
Total Expenditures (media + agency fees) 1.1% -9.3% -10.2%
[Agency fees/total spend: 14.6% 16.7% 20.4% 24.1% |

Note: packaged good client. Anecdotal nput from client: commodity costs impacted 2008
Total client spending $10-$15m per annum

Source: Industry contacts, Credit Suisse estimates

TV is loosing most. Online and agencies win most!
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Interactivity has changed
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Family gatherings have changed.
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Internet moved into the couch!

Source: International Herald Tribune July 28th 2008
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Media Consumption moved to the pouch!
éor at | east to the pal ms

- hc?ht.:\'ﬂu JJork Times
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Consumers use Internet differently today.
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The YouTube shift: VOD versus TV

« In 2010 TV advertising will be 33% less effective than in 1990

Source: 1= McKinsey
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